
BERGHOF  GROUP

Sustainability Program 
Berghof Group   

www.berghof.com



Table of Contents 

Kom-
petenzen

1. Introduction & Purpose                                                    

3. Goal                                                                                                                                                       

2. The Berghof Group at a Glance                              

 a. Company Structure               3

 b. Fields of Expertise    

       c. Values and Code of Conduct                                                                                                        5

4. Current Carbon Footprint                

5. Key Action Areas                                                   2



Kom-
petenzen

 
Introduction



Sustainability and the development of sustainable 
products have always been a key part of Berghof’s 
identity. With a long-standing presence in fields like 
filtration (water recycling), e-mobility, and environ-
mental engineering, our commitment goes far beyond 
regulatory requirements. 

Sustainability has been deeply rooted in our corporate 
strategy from the very beginning and is reflected in 
resource-efficient innovations across the entire  
Berghof Group.

Marco Himmelsbach
CFO

Eric Wildeboer
CEO

Oliver Walter 
CEO

Introduction  | Executive Management



Responsible and sustainable business 
practices matter to us. That’s why we’re taking 

action across a wide range of areas to reduce our 
emissions. As a result of these efforts, 
we‘ve set realistic goals that we aim 

to achieve by 2030. 
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2a. Company Structure

Uniqueness 7 Times.
The Berghof Group stands out for its exceptional diversity, especially given its size. 
It unites seven distinct subsidiaries, each dedicated to developing and producing 
innovative products and services in close collaboration with its customers. With this 
broad expertise, the Berghof Group serves a wide range of industries with forward-
thinking solutions.

Our companies:

Fluoroplastics
For innovative

plastics
For superior 

laboratory work
For industrial 

wastewater treatment
For the mobility and 
logistics of tomorrow

Products +
Instruments

Environmental
     Engineering

Gigahertz-
Optik Automation

For e�cient test and 
inspection technology, 

automation

For high-precision 
measurement of 

and with light

For a connection 
between economy 

and ecology

Membranes
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2b. Berghof Group Overview | Fields of Expertise

Smart Solutions - Berghof Group’s Fields of Expertise.

The seven business units of the Berghof Group develop innovative solutions,  
products, and services for a wide range of industries. This diversity is unified in six 
key fields of expertise:

Laboratory and Light Measurement 

Service & Support

Industrial applications

Mobility & Transport

Filtration

Environment



2c. Berghof Group Overview | Vision

Aims.
To meet the high demands we set ourselves, we invest in systematically building 
and developing capabilities:

VISION 
  

As an adaptive, growing company and strong 
partnership network, we integrate expertise, 

technologies and resources into a first-class service 
for our customers.



2c. Berghof Group Overview | Mission

Values.
Collaboration based on mutual trust – and characterized by passion 
and enthusiasm:

MISSION 
  

We strive to enhance our customers more 
competitiveness by combining networking expertise 

with in-depth industry knowledge. 
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3. Goal

887,58 (T/CO2
 2023) 443,79 (T/CO2

 2030)

-50 %

2030

Reducing greenhouse gas emissions is a key element of our long-term corporate strategy and a crucial step toward securing 
a sustainable future. The Berghof Group is committed to cutting its Scope 1 and 2 emissions by 50% by 2030, compared to 
the baseline year 2023.

2023 2025



4. Current Carbon Footprint

Our efforts are already showing impressive progress toward our ambitious goal of reducing CO₂-emissions 
by 50% by 2030. 

2023

887,58 
(T/CO2)

by the end 
of the year

2030

443,79 
(T/CO2)

by the end 
of the year

2025
ca. 600 

(T/CO2)
by the end 
of the year

-50 %

Electricity  
18,95 % 

of the overall goal   
by the end of 2025

Energy
9,27 % 

of the overall goal   
by the end of 2025

Mobility 
4,13 % 

of the overall goal   
by the end of 2025
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5. Key Action Areas

Boosting energy 
efficiency 

to shape a better future

Reducing waste, 
increasing recycling

Our contribution to the 
circular economy

Social Responsibility
Because sustainability is  

also about humanity 

Transparency builds 
trust

Being open about our
sustainability journey

We are fully committed to redu-
cing and optimizing our energy 
consumption. The use of effi-

cient technologies plays a key 
role in this effort – for example, 
in 2021 we completed a full buil-
ding renovation to significantly 
lower our long-term energy use. 

Every step we take brings us 
closer to our goal: a resource-
efficient and environmentally 

friendly way of working. 

Our goal is to preserve valuable 
resources and further reduce 
our company’s environmental 
footprint. Wherever possible, 

we consistently apply the princi-
ples of the circular economy. We 
believe that every step toward 

sustainability matters.

We believe in open and honest 
communication with our 

employees, customers, and 
partners. We share data, 

developments, and the impact 
of our sustainability efforts with 

full transparency. 

For us, sustainability goes 
beyond environmental issues. 
That’s why we actively support 

local organizations and help 
strengthen our communities. At 

the same time, we offer our 
employees a wide range of 

opportunities to support their 
health and personal growth – 

from sports activities and well-
ness programs to comprehensive 

workplace safety and tailored 
professional development. 

Our Sustainability Strategy: Taking Action for a Better Future.
At Berghof, sustainability isn‘t just a trend — it has always been a responsibility and an integral part of our company 
philosophy. We drive it forward with concrete actions and genuine passion.

We focus on four key areas for action


